CURRICULUM VITAE
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Name


:
Dr. Joseph Ikechukwu Uduji

2.
Date of Birth

:
May 7, 1961
3.
Home Town

:
Awgu
4.
Local Govt. Area
:
Awgu
5.
State of Origin
:
Enugu
6.
Nationality

:
Nigeria
7.
Marital Status
:
Married (with four children)
8.
Office Address
 :
Department of Marketing 






University of Nigeria, Nsukka






Enugu Campus.
9.
Phone


:
08037937393



10.
Email Address
:
joseph.uduji@unn.edu.ng; joseph.uduji@yahoo.com; 






joseph.uduji@gmail.com

11.
Education
	Institution

Date from – Date to
	Degree(s) or Diploma(s) obtained

	University of Nigeria, Nsukka.         2010
	Ph.D (Marketing)

	University of Nigeria, Nsukka.         2004
	Ph.D (Public Administration) 

	University of Nigeria, Nsukka.         2008
	M.Sc (Marketing)

	University of Nigeria, Nsukka.         1998
	M.Sc (Public Relation)

	Nnamdi Azikiwe University, Awka.  1996
	MBA (Business Administration)

	Nnamdi Azikiwe University, Awka.  2000
	MPA (Public Administration)

	University of Nigeria, Nsukka.         1994
	PGD (Marketing)


12.
Key Qualifications:

Ph.D (Marketing); Ph.D (Public Administration)






M.Sc. (Marketing); M.Sc. (Public Relations)





MBA (Business Administration); MPA (Public Administration)






PGD (Marketing)

13.
 Language Skills:

English Reading (Excellent); Speaking (Excellent); 







Writing (Excellent).

14.
Working Experience:

	
S/N
	Post
	Organization
	Date

	1
	Visiting Professor
	Catholic University of Cameroun, Bamenda
	2013-Date

	2.
	Senior Lecturer
	University of Nigeria, Nsukka
	2005-Date

	3.
	Regional Coordinator
	Redeemed Christian Bible College, Lagos
	2000-2005

	4.
	Regional Manager
	Wiggins Teape Plc, Matori, Lagos
	1996-2001

	5.
	Sales Manager
	Afro Commerce Plc, Apapa, lagos
	1993-1996

	6.
	Asst. Sales Manager
	Johnson Wax Plc, Lagos
	1989-1993


15.
Teaching Experience:


A.
Undergraduate Level
-
Marketing Communications, Advertising 








Management; Marketing Research

B.
Graduate Level
-
Marketing Management; Sales Management 








Public Relations; Project Management; Supply 







Chain 
Management; Operation Management
16.
Research Experience/Award:


(i)
Research Fellow – Institute for Development Studies, University of Nigeria, Enugu 


Campus
(ii)
Special Award for Outstanding Performance in Development Research in 2010, 



by the Institute for Development Studies, University of Nigeria, Enugu Campus.

17.
Research Activities in Progress:

(i) 
Assessing Company Objectives and Determining What Dimensions of Sales 



Performance to Encourage.

(ii)
Assessing Salesforce Performance: Behaviour, Role Perceptions and 




Satisfaction.

(iii)
Assessing the Strategic Role of Information in Salesforce Management in the Era 



of One-to-One Marketing.

18.
Publications:


(a)
Title of Thesis/Dissertation/Projects


(i)
Salesforce Motivation and Effective Implementation of a CRM Strategy in the 



Pharmaceutical and Health Care Industry in Nigeria (Ph.D – Marketing, UNN).


(ii)
Motivation and Productivity in Federal Teaching Hospitals in Nigeria. A Study of 



University of Nigeria Teaching Hospital –UNTH, Enugu (Ph.D – Public Administration, UNN).


(iii)
A Study of the Performance of the Salesforce in Selected Brewing Firms in 



Nigeria (M.Sc – Marketing, UNN).


(iv)
An Evaluation of Consumer Sales Strategy of Wiggins Teape Plc in Nigeria                     


(M.Sc – Public Relations, UNN)

(v)
An Evaluation of Industrial Sales Strategy of Johnson Wax Plc in Nigeria                       


(MBA – Business Administration, NAU).


(vi)
Performance Appraisal Effectiveness in Selected Manufacturing Firms in Enugu 



State (MPA – Public Administration, NAU).

B.
Academic Book Publications:


1.
Uduji, J. I. (2012) Advertising Management, Enugu: His Glory Publications
2.
Uduji, J. I. (2012) Public Relations Management, Enugu: His Glory Publications.


3.
Uduji, J. I. and Nnabuko, J.O. (2008) Strategic Salesforce Management, Enugu:                    

 New Generation Books.

4.
Uduji, J. I. and Nnabuko, J.O. (2011) Marketing: A customer Relationship 




Management 
Approach, Enugu: New Generation Books.

5.
Anyaogu, P.M and Uduji, J.I. (2012) Marketing Communications: Theory and 



Practice, Aba: Educational Networks Development Ltd.

6.
Uduji, J.I. (2006) Management of Human Resources for Health, Enugu: New 



Generation Books.

C.
International Journal Publications

(Impact Factor Journals)

1.
Uduji, J.I. and Onwumere, J.U.J. (2013) “Salespeople Recruitment and Selections for Enhancing Sales Performance: an Exploratory Study” Information and Knowledge Management, 3(6): 55-66.

2.
Uduji, J.I. (2014) “The Ecology of Work Attitudes Among Marketing Executives 



in Nigerian Banks” European Journal of Business and Management, 6(3):112-



121.

3.
Uduji, J.I. (2013) “Towards an Instrumentality Theory of Salesforce Motivation: 



A Pragmatic Model” European Journal of Business and Management, 5(20): 213-



225.

4.
Nwude, E.C. and Uduji, J.I. (2013) “An Empirical Investigation of How the 

Unified Pay Structure Affects Job Performance in the Federal Teaching Hospitals 

in Nigeria” Research Journal of Finance and Accounting, 4(3): 128-137.

5.
Uduji, J.I. (2014) “The Integrity Factor for Managing the Marketing Executives in 


Nigerian Banks” European Journal of Business and Management, 6(6): 127-137.
6.
Uduji, J.I. (2013) “A Theoretical Basis of Work Behaviours of Salespeople in the 



Multinational Firms in Nigeria” Research Journal of Finance and Accounting, 



4(11):56-66.

7.
Nwude, E.C. and Uduji, J.I. (2013) “Implementing a Customer Relationship 



Management: The Proactive Steps for Sales Managers to Prevent a Sub-




Optimized Salesforce Performance” European Journal of Business and 




Management, 5(2):253-264.

8.
Uduji, J.I. (2014) “A Theory of Efficiency for Managing the Marketing Executives in Nigerian Banks” European Journal of Business and Management, 6(9):36-48.
9.
Uduji, J.I. (2013) “Empowerment: An Essential Ingredient in Modern Salesforce 



Management” Journal of Economics and Sustainable Development, 4(13): 62-72.

10.
Uduji, J.I. and Onwumere, J.U.J. (2013) “Supervisory Behaviour and Salesforce Performance: an Empirical Investigation” Developing Country Studies, 3(6):141-148.

11.
Uduji, J.I. (2014) “A Synthesis of Taylor’s and Fayol’s Management Approaches for Managing the Marketing Executives in Nigerian Banks” European Journal of Business and Management, 6(13):1-11.

12.
Uduji, J.I. (2013) “Transformational Leadership of a Salesforce for Higher Levels 


of Job 
Satisfaction and Performance” Information and Knowledge Management, 



3(8): 81-91.


13.
Nwude, E.C. and Uduji, J.I. (2013)” Customer Relationship Management: a 



Strategic Imperative in the Pharmaceutical Industry in Nigeria” Developing 



Country Studies, 3(1):
144-153.
14.
Uduji, J.I. (2013) “Management by Objective: an Imperative Factor for Shaping 



the Salesforce Morale” European Journal of Business and Management, 5(17): 



75-83

15.
Nwude, E.C. and Uduji, J.I. (2013) “Paradigmatic CRM Approach: a Panacea to 
Sales 
Depression in the Health Care Industry in Nigeria” Industrial Engineering  
Letters, 
3(1): 72-82.

16.
Uduji, J.I. (2014) “An Integrative Theory for Managing the Marketing Executives 


in Nigerian Banks” Research Journal of Finance and Accounting, 5(8): 19-30.
17.
Uduji, J.I. (2013) “Positive Reinforcement: A Conditional Link to a Functional 



Salesforce Behaviour” Developing Country Studies, 3(8): 139-149.

18.
Ezigbo, C.A. and Uduji, J.I. (2013) “Managing Competitive Intelligence for                     


Strategic Advantages” European Journal of Business and Management, 5(3): 1-9.

19.
Uduji, J.I. (2013) “Informational Role for Managing an Increasing Diversity of a 



Salesforce” Journal of Economics and Sustainable Development, 4(11): 71-79.

20.
Uduji, J.I. (2014) “A Universal Model for Managing the Marketing Executives in Nigerian Banks” European Journal of Business and Management, 6(16): 6-17. 


21.
Nwude, E.C. and Uduji, J.I. (2013) “The Effect of Environmental Factors 




on the Job Performance of the Health Workers in the Federal Teaching Hospitals 



in Nigeria” Civil and Environmental Research, 3(3): 87-99.

22.
Uduji, J.I. (2013) “Hygiene Factors: the Foundations for Heightening the 




Marketing Executives Motivation in the Banking Industry in Nigeria” European 



Journal of Business and Management, 5(15): 68-75.

23.
Uduji, J.I. and Ankeli, M.D. (2013) “Needs for Achievement, Affiliation, and 



Power: the Possible Sales Manager’s Actions for Exceptional Salesforce 




Performance” Research Journal of Finance and Accounting, 4(9): 96-103.

24.
Uduji, J.I. (2013) “Role-Reward Congruence for Enhancing Marketing Executives Team Efficiency in the Banking Industry in Nigeria” Research Journal of Finance and Accounting, 4(7): 131-138.

25.
Uduji, J.I. (2013) “Information Technology for Effective Supervision of the Marketing Executives in the Banking Industry in Nigeria” Journal of Economics and Sustainable Development, 4(9):82-89.

26.
Uduji, J.I. (2014) “Recognition Need of Marketing Executives in Nigerian Banks: A Meta Analysis” Journal of Economic and Sustainable Development, 5(10): 113-126.

27.
Nwude, E.C. and Uduji, J.I. (2013) “An Exploratory Study of the Relationship of 

Workforce Compensation and Job Performance in the Federal Teaching Hospitals 
in Nigeria” Industrial Engineering & Letters, 3(3): 10-21.

28.
Uduji, J.I. (2013) “Job Enrichment: a Panacea to the Problem of the Demotivated Marketing Executives in the Banking Industry in Nigeria” European Journal of Business and Management, 5(13): 99-106.

29.
Uduji, J.I. (2013) “Non-financial Rewards for Exceptional Performance of the Marketing Executives in the Banking Industry in Nigeria” Research Journal of Finance and Accounting, 4(6): 72-7 9.

30.
Nwude, E.C. and Uduji, J.I. (2013) “Salesforce Compensation and Customer-



Centric Business Model in the 21st Century” Research on Humanities and Social 



Science, 3(1): 
194-205.

31.
Uduji, J.I. (2013) “Public Relations for Improving Public Perception of the Marketing Executives in the Banking Industry in Nigeria” Journal of Economics and Sustainable Development, 4(8): 76-83.

32.
Nwude, E.C. and Uduji, J.I. (2013) “An Examination of How Information Flow 



Affects Job Performance in the Federal Teaching Hospitals in Nigeria” 




Information and Knowledge Management, 3(3): 110-121.

33.
Uduji, J.I. (2013) “Apathetic Attitudes of the Drug Reps: a Hindrance to Sales Training in the Health Care Industry in Nigeria” European Journal of Business and Management, 5(8): 27-34.

34.
Uduji, J.I. (2013) “Inadequate Funding: an Impediment to Sales Training Among the Big Pharmas in Nigeria” Research Journal of Finance and Accounting, 4(5): 117-125.

35.
Nwude, E.C. and Uduji, J.I. (2013) “Determinants of Salesforce Effectiveness: 



Financially Based Rewards Versus Nonfinancial Rewards” Research Journal of 



Finance and Accounting, 4(1): 160-168.

36.
Uduji, J.I. (2013) “The Reluctance of Top Management: a Major Obstacle to Sales Training in the Biotech Companies in Nigeria” Information and Knowledge Management, 3(4): 80-88.

37.
Nwude, E.C. and Uduji, J.I. (2013) “An Analysis of How Prospect for Promotion 



Affects Job Performance in the Federal Teaching Hospitals in Nigeria” Public 



Policy 
and Administration Research, 3(3): 46-58.

D.
Local Journal Publications
38.
Nwosu, I.E. and Uduji, J.I. (2007) “Personal Characteristics and Sales Aptitude 



Criteria for Recruiting Salespeople: Implications for Selecting Public Relations 



Executives” Public Relations Journal, 3(2):165-180.

39.
Uduji, J.I. and Ugwuonah, G.E. (2008) “Analyzing Continuous and Discrete 



Variables: a Computer-Based Approach” Nigeria Journal of Research and 



Production, 13(2): 35-43.

40.
Uduji, J.I. and Nnabuko, J.O. (2007) “Challenges of Public Relations for 




Community Development in Nigeria” The Academy of Marketing Journal, 1(1): 



96-121.

41.
Nwosu, I.E. and Uduji, J.I. (2009) “Effective Performance Evaluation as a 
   Strategy for Improving Workers’ Performance in Nigeria: a Study of Salespeople 
 with Lessons for Public Relations and Other Officers” Public Relations Journal, 6(1 & 2): 79-94.

42.
Uduji, J.I. (2012) “Ethical and Legal Responsibilities of Marketing Managers in 



the Pharmaceutical Industry in Nigeria” The Nigerian Academic Forum, 23(1): 



23-31.

43.
Nwosu, I.E. and Uduji, J.I. (2009) “Re-Examining Salesforce Performance: 



Training and Development Influences in the Nigerian Context” The Nigeria 
      
           

Journal of Development Studies, 7(1): 33-48.

44.
Uduji, J.I. and Nwodo, C.C. (2011) “Re-Examination of the Distribution Channel 



Structure for Agricultural Marketing in Nigeria” Knowledge Review, 23(4): 1-10.

45.
Nwosu, I.E and Uduji, J.I. (2007) “Sales Objectives, Techniques and Evaluation: 



Implications for Developing Public Relations Managers” Public Relations 




Management and Practice Series, 1(1): 267-287

46.
Uduji, J.I. and Chijionwu, R.O. (2011) “Information Technology and the Future 



of Agricultural Marketing in Nigeria” Nigerian Journal of Research and 




Production, 19(2): 19-29.


47.
Uduji, J.I., Ikpekhia, M and Adeosun, H.O. (2012) “Explications and Extensions 



of the Marketing Mix” The Nigerian Academic Forum, 22(1): 9-18.


48.
Uduji, J.I. (2012) “Re-Examining the Output Factors for Evaluating a 




Salesperson’s Performance in the Brewing Industry in Nigeria” Multidisciplinary 



Journal of Research Development, 20(3): 7-17.


49.
Uduji, J.I., Oyaka, J.O. and Edicha, M.I. (2012) “Strategic Marketing for 




Agricultural Produce in Nigeria” Multidisciplinary Journal of Research 




Development, 18(1): 45-55.


50.
Uduji, J.I. (2011) “Purpose of Sales Quotas: the Sales Manager’s Perspective” 



Nigerian Journal of Research and Production, 18(1): 25-33.


51.
Uduji, J.I. and Wali, K. (2014) “The use of Public Relations for international 



Marketing Effectiveness by Marketers in Nigeria”, African Social and 




Educational Journal, 3(1): 96-105.
52.
Uduji, J.I. (2010) “Public Relations for Grassroots Mobilization Against 




HIV/AIDS Pandemic in Nigeria” Nigerian Journal of Research and Production, 



16(1): 9-19.

53.
Uduji, J.I. (2010) “An Empirical Investigation of the Qualitative Factors for 



Evaluating a Salesperson’s Performance” The Nigerian Academic Forum, 18(1): 


1-5.


54.
Uduji, J.I. (2007) “Public Relations and Corporate Image/Reputation Building and 


Management” Public Relations Journal, 3(2): 115-125.


55.
Chukwu, I. and Uduji, J.I. (2011)” An Analysis of the Application of Electronic 



Commerce Among SMES in Enugu Metropolis” Journal of Management Science, 


6(1): 211-224.


56.
Uduji, J.I., Edicha, M.I. and Oyaka, J.O. (2012) “Agricultural Produce Branding 



for Consumers in Nigeria” Sustainable Human Development Review, 4(1 & 2):



5-19.


57.
Uduji, J.I. (2009) “Designing a Sale’s Compensation Plan: the Salesperson’s 



Perspective” The Nigerian Journal of Management Research, 4(3): 3-9.


58.
Uduji, J.I. and Chijionwu, R.O. (2012) “Farmers’ Perception and Adoption of 



Mass Media Advertising of Agricultural Produce in Anambra State” The Coconut, 


5(1): 14-21.

59.
Uduji, J.I. (2009) “The Nagging Problem of the Plateaued Salesperson: a Meta-
Analysis” Sustainable Human Development Review 1(3): 13-24.

60.
Uduji, J.I. and Oghogho, I.P. (2011) “Salesforce Performance: the Need to go 

Beyond the Straight Salary Reward” Academic Scholarship Journal, 3(1): 80-94.

61.
Uduji, J.I. (2009) “Managing Subordinates for Effective Performance” 
Sustainable 
Human Review, 1(4): 29-68.

62.
Uduji, J.I. and Ankeli, M.O. (2011) “Competitive Advertising and the Strategic 



Role in the Growth Phase of a Product Life Cycle” Journal of Applied Sciences 



and Development, 2(1 & 2):67-80.


63.
Uduji, J.I. and Koroba, A.B. (2011) “A Study of Pioneer Marketing Thoughts” 



Sustainable Human Development Review, 3(1 & 2): 97:111.


64.
Uduji, J.I. (2008) “Motivation and Salesperson Performance in the Era of 




Customer Relationship Management” Journal of Marketing and Public Policy, 



1(1): 19-28.


65.
Uduji, J.I. and Ojiula, U.B (2011) “Internal Marketing: Key to Improving 




Customer Satisfaction in the Hospitality Industry in Nigeria” Journal of Applied 



Science and Development, 2(1& 2): 23-41.


66.
Uduji, J.I. (2008) “A study of Selected Beverage Brands in Nigeria” Nigerian 



Journal of Social Development, 7(1): 52-60.


67.
Uduji, J.I. (2007) “Assessing Salespeople Valences and Determining the most 



Attractive Reward mix in manufacturing sector in Nigeria” Journal of Policy and 



Development Studies, 1(2): 52-59.

68.
Uduji, J.I. (2005) “Political Instability and Technological Development in 




Nigeria: Issues and Approaches” Nigeria Journal of Social Development, 




11(2):57-75.


69.
Uduji, J.I. (2006) “Salesperson Performance: Motivating and Compensating the 



Salesforce” Journal of Policy and Development Studies, 1(1):77-90.


70.
Uduji, J.I. (2007) “Poverty Reduction Strategy: a Marketing Approach for Enugu 



State” Journal of Policy and Development Studies, 1(3): 25-32.

E.
Contributions to Books

1.
Uduji, J.I. (2007) “Effective Management of SMEs in Nigeria” In Nwosu, I.E. 



and Okereke, C.C. Growing the Economy and Achieving Poverty Reduction in 



Nigeria: the Crucial Role of MSMEs, ECCIMA Series I, Enugu.

2.
Nwosu, I.E. and Uduji, J.I. (2008) “Media Context of Contemporary Public 



Relations and Journalism” in Nwosu, I.E. NIPR Public Relations Management 



and Practice Series 2, Ikeja.


3.
Nwosu, I.E. and Uduji, J.I. (2009) “Public Relations, Propaganda and the 




Psychology of Persuasion” in Nwosu, I.E. NIPR Public Relations Management 



and Practice Series 3, Ikeja.


4.
Nwosu, I.E and Uduji, .I. (2010) “Public Relations for Information and 




Communications Technologies” in Nwosu, I.E. NIPR Public Relations 




Management and Practice Series 4, Ikeja.

F.
Book Review

1.
Uduji, J. I. (2008) Marketing Research for the PR Practitioner, written by 
Adekunle O. 


Salu, at the Request of Nigeria Institute of Public Relations 
(NIPR) in Public Relations 


Journal, 4 (2) 201-203


2.
Uduji, J. I. (2008) Public Relations Consultants, written by Sabo S. Mohammed, at the 


Request of Nigerian Institute of Public Relations (NIPR) in 
Public Relations Journal, 4 


(3): 208-210.


3.
Uduji, J. I.(2008) Public Relations and Democracy, written by Jibade Oyekan, at the 


Request of Nigerian Institute of Public Relations (NIPR)  in Public Relations Journal, 5 


(2): 205-207.


4.
Uduji, J. I.(2009) Media Relations, written by Bankole Akinyemi
 at the Request of 


Nigerian Institute of Public Relations (NIPR) in Public Relations Journal, 5 (3): 203-205 


5.
Uduji, J. I.(2007) Triple – P Advertising: Principles, processes and practices, written by 


Nwosu I. E. and Nkamnebe, A., at the Request of Nigerian 
Institute of Public Relations 


(NIPR) in Public Relations Journal, 3 (2): 209-211. 

G.
Conference Papers

1.
Uduji, J.I. (2006), “Managing Subordinates for Effective Performance” Paper Presented at 

a 1-day Symposium on Doing Things Rights for Improved Productivity in the University 


System in Nigeria, Organized for Top Academic/Administrators of the University of 


Nigeria, Nsukka by the Institute for Development Studies (IDS), University of Nigeria, 


Enugu Campus, on November 30.


2.
Uduji, J.I. (2006), “Challenges of Public Relations for Community Development 
in 


Nigeria”, Paper Presented at a 2-day Marketing Educators Conference on Marketing 


Governance and National Transformation, Organized by the National institute of 



Marketing of Nigeria (NIMN), at the University of Benin, Benin City, on August 9-10.


3.
Uduji, J.I. (2007), “Enhancing Private Sector Development through Enabling Policy 


Measures”, Paper Presented at the 18th Enugu International Trade Fair Colloquium, 


Organized by Enugu 
Chamber of Commerce, Industry, Mines and Agriculture 



(ECCIMA) at the International Trade Fair Complex, Enugu on April 2.


4.
Uduji, J.I. (2007), “Public Relations and Corporate Image/Reputation Building and 


Management”, Paper Presented at Dr. Sam Epelle Annual Memorial Lecture, Organized 


by Nigeria Institute of Public Relations (NIPR) at Modotel, Enugu on July 13.


5.
Uduji J.I. (2007), “Poverty Alleviation Strategy: A Marketing Approach for Nigeria”, 


Paper 
Presented at a 2-day Marketing Educators Conference on Marketing Nigeria: 


Issue, Challenges and Strategies, Organized by National Institute of Marketing of Nigeria 

(NIMN), at the University of Nigeria, Enugu Campus, on September 18-19. 


6.
Uduji J.I.(2007), “Public Relations and Nigeria Democracy”, Paper Discussed at 
Dr. Sam 

Epelle 
Memorial Gold Paper PR Lecture, Organized by Nigeria Institute of Public 


Relations (NIPR) at 
Modotel, Enugu on July 13.


7.
Uduji, J.I. (2007), “Developing Strategic Partnership and Alliances Between Large 


Organization 
and SMEs” Paper Presented at the 9th International 
Conference and 


Exbition Organized by Nigeria Association of Small and Medium Enterprises 



(NASME), held in Enugu, October 17-19. 


8.
Uduji, J.I. (2008), “Economic Reforms and Development of MSMEs in Nigeria”, 
Paper 


Presented at the 19th Enugu International trade Fair Colloquium, on Appraising the Impact 

of the Economic Reform Programmes on Micro, Small and 
Medium Scale Enterprises, 


Organized by Enugu Chamber of Commerce, Industry, Mines and 
Agriculture 



(ECCIMA) at the International Trade Fair Complex, Enugu, on April 15.


9.
Uduji. J.I. (2008), “Strategies for Effective Message Preparation for Vital 
Registration 


Campaign in Nigeria” Paper Presented at the Workshop on Vital Registration Publicity 


and Education, Organized by the National Population Commission, held at Awka, on 


October 12-17.


10.
Uduji, J.I. (2009), “Vision 2020 and the Challenges of Private Sector Development” Paper 

Discussed at the 20th Enugu International Trade Fair Colloquium, Organized by Enugu 


Chamber of Commerce, Industry, Mines and Agriculture (ECCIMA) at the International 


Trade Fair Complex, Enugu, on March 31.


11.
Uduji, J.I. (2009), “Reviving Nigerian Industrial Sector through Local and Foreign 


Participation” 
Paper Presented at the National Commercial and Industrial Trade 



Exhibition, held in Port-Harcourt, on April 17-27.


12.
Uduji, J.I. (2009), “Marketing of NTA Products in the Era of Client Relationship 



Management in Nigeria” Paper Presented at the NTA Marketing Directorate Conference, 


held at Maiduguri, on 
July 17-20.


13.
Uduji, J.I. (2009), “Achieving Personal and Corporate Objectives in s Workplace” Paper 


Presented at a 2-day Business Retreat for the Members of Enugu Chamber 
of Commerce, 


Industry, Mines and Agriculture (ECCIMA), held at the International Trade Fair Complex, 

Enugu 
on September 15-16.


14.
Uduji, J.I. (2010), “Globalization and the Challenges of Book Marketing and Distribution 

in Africa” Paper Presented at the International Christian Book Trade Exhibition, 



Organized by the Bible Society of Nigeria, held in Lagos, on March 8-13.


15.
Uduji, J.I. (2010), “Sustainable Economic Recovery and Poverty Reduction: The Role of 


Social 
Marketing” Paper Presented at the International Bible Society Conference, 


Organized by IBS-Africa, held at Airport Hotel, Ikeja-Lagos, on May 17-22.

19.
Administrative Responsibilities


i.
Postgraduate Coordinator (Marketing – Ph.D, M.Sc, MBA & PGD Programmes)
-  UNN.


ii.
Postgraduate Coordinator (Public Relations- Ph.D,  M.Sc & PGD Programmes)
-  UNN.

20.
Membership of Professional Bodies:

	S/N
	Membership
	Date
	Professional Body

	1.
	MNIMN (Full Member)
	1997-Date
	National Institute of Marketing of Nigeria (NIMN)

	2.
	MNIPR (Full Member)
	2001-Date
	Nigerian Institute of Public Relation (NIPR)

	3.
	MNIM (Full Member)
	1997-Date
	Nigeria Institute of Management (NIM)


21.
Other Community Assignment:

i.
Research and Publication Committee Member
- South East Joint Chambers 



of Commerce, Nigeria.

ii.
Zonal/Area Pastor – Redeemed Christian Church of God, Enugu.


iii.
Regional Coordination (South East) – Redeemed Christian Bible College


iv.
Board Member and Trustee – BIBLICA, Africa.
22.
Extra-Curricula Activities: Sports and Community Works
23.
Dissertation Candidates Supervised


S/No

Candidates

   
 Reg. No.

Degree Awarded

1. 
Koroba, Biragbara A.

PG/M.Sc/09/53886
M.Sc
2.

Ejeta, Felix O.


PG/M.Sc/06/45635
M.Sc


3.

Nkwocha Michael T.

PG/MBA/11/60257
MBA

4.

Egbo Maryann N.

PG/M.Sc/10/54741
M.Sc


5.

Nnamchi Ngozi P.
    
PG/MBA/09/54348
MBA


6.

Eko Felicia U.

    
PG/M.Sc/09/53910
M.Sc


7.

Chiori Ugo A.

    
PG/MBA/08/49609
MBA


8.

Okoro Obinna B.
    
PG/MBA/10/54640
MBA


9.

Emea Ndubuisi U.
    
PG/MBA/09/54144
MBA


10.

Igboeli Angela  A.
    
PG/MBA/07/47197
MBA


11.

Okonkwo Adaobi E.
    
PG/MBA/08/47476
MBA


12.
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